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Body Image 

 

•  Perennial dislike of fatness: “No fat friend of 
mine” (Harrison et al, 2016) 

•  More focus on women and girls 
•  Also prevalent among men 
•  Body dissatisfaction evident among children 

as young as 4 years  (and may be even 
younger) 

•  Across cultures (“globalisation of Western 
media”) 

•  Prevalent among older women but mixed 
findings 

•  Less understood among older men and 
mixed findings 

•  Too much focus on negative dimensions 



Masculine	Ideal	of	Lean	
Muscularity	
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•  Body image closely related to self-esteem and quality of life 

•  Broader terms: embodiment; corporeal possibilities; system of 
organised processes for inter-disciplinary and cross-cultural 
dialogue 

•  Narrower terms: body dissatisfaction; body image concerns, 
body surveillance, muscle concerns et al. 

•  Newer terms: body appreciation, body pride, physical freedom, 
body connection et al. 

•  Two books this year on Positive Body Image (edited by Tylka & 
Piran, 2017; Daniels, Gillen & Markey, 2017) 
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Media? 
 
 
Effects are transactional and reciprocal (Perloff, 2014) if not then we would 
all have eating disorders (Polivy & Herman, 2002) 
 
Mass media reinforce stereotypes and exert pressure that often undermine 
individuality and freedom, and rely on market forces to promote new fads 
and fashions (Wimmer & Dominck, 2013) 
 
Different forms of the mass media can be viewed as art through the ages 
that simply reflect our cultural ideals (Wimmer & Dominck, 2013) 
 
 
Are we passive victims of media forces? 
 
Do we need to follow fashions and fads driven by marketing forces? 
 
Who are more vulnerable? 
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MEDIA across the ages 

•  Art 

•  Still Images 

•  Moving Images 

•  Interactive images 

•  Different technologies 

•  What next? 
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ART 
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ART 
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Church, State, 
Religion,  and 
other mega 
Institutions! 
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Mirrors and Selfies 
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•  The	birth	of	the	photography	in	the	19th	century	
and	its	expansion	into	the	20th	century	was	a	
water-shed	(Stuart,	2013)		

•  It	gave	us	easy	access	to	the	female	and	male	
body	form	in	adverDsing	and	it	has	been	used	to	
promote	the	objecDficaDon	of	the	body	(Schroder	
&	Borgerson,	1998). 

Birth of the Photograph 
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Birth of the Photograph 
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Advertising and the Body 
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Fairy tales 
 
Dolls and action figures 
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GI	Joe		
in	1960s	



GI	Joe		
in	the	1990s	
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Moving Images 



•  “Playing	field	of	the	young”	[and	not	so	young]	(Perloff,	
2014)	

•  “Places	where	lessons	are	learnt,	attitudes	are	
formed”	(Perloff,	2014)	so	like	Television	in	70s!	

•  But	it	has	infiltrated	our	lives	in	ways	that	was	not	possible	
with	previous	mass	media	as	it’s	24/7!	

•  “The	attention	to	physical	attributes	may	be	even	more	
dangerous	on	social	media	than	on	traditional	media	
because	participants	in	social	media	are	people	we	
know”	Petya	Eckler,	University	of	Strathclyde,	Glasgow,	
2014	
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Correlates	of	Social	Media	
�  Correlational	studies	show	
that	internet	usage	is	
associated	with	body	image	
concerns	among	women	and	
adolescent	girls	but	the	
effects	are	small	and	similar	
to	other	media	forms	
(Williams	&	Ricciardelli,	
2014)	

�  One	study	showed	internet	
usage	for	preadolescent	girls	
was	stronger	correlate	than	
magazines	or	TV	(Tiggemann	
&	Slater,	2014)	
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Social media use is consistently and positively associated 
with negative body image.	

•	
Longitudinal studies suggest that this association may 

strengthen over time.	

•	
Brief exposure to Facebook does not appear to negatively 

impact body image.	

•	
Appearance comparisons are important in the link between 

social media and body image.	

•	
Research on more diverse samples and other social media 

platforms is needed.	
		

Non-systematic review by Fardouly & Vartanian (2016) 
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•	
Literature on social networking and body image was systematically 
reviewed.	

•	
Social networking is positively related to body image concerns and 
disordered eating.	

•	
Photo-based activities are particularly salient.	

•	
Relationships hold for both women and men.	

•	
Internalization and appearance comparison mediate the relationship.	

Systematic review by Holland & Tiggemann (2016): 20 
studies; 5 longitudinal (limitations re what you can 
conclude) and 4 experimental (mixed); no mention of effect 
sizes but these tend to be small but as small as other media 
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•	
Proportions of children demonstrating body dissatisfaction varied from 20% to 
70%.	

•	
No clear gender differences in body dissatisfaction were evident.	

•	
Parents were an important influence on children's body image.	

•	
More research is needed to understand peer and media influence.	

•	
There is a need for more sensitive measures of body image for preschool children.	
		

Tatangelo, McCabe, Mellor & Mealy (2016): systematic review of 16 
studies with preadolescents but only two with media and none with 
social media; findings were mixed; 2006 one found moderate 
correlation  between body dissatisfaction and exposure to Barbie but 
not to Emme doll or neutral stimulus 
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A new doll called Emme was one of the 
hottest products launched at the 
American International Toy Fair last 
week. The full-figured doll, decked out 
in a black cocktail dress and platform 
sandals, was inspired by real-life model 
Emme, the world's leading plus-size 
model. Emme has twice been named 
one of People magazine's "50 Most 
Beautiful" people. (2002)	
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Tiggemann	&	Slater	(2017)	
�  438	girls	aged	13	to	15	years	
�  Examined	facebook	
consumption	and	body	
image	concerns	across	two	
years	

�  Facebook	time	predicted	
internalisation	and	body	
surveillance		

�  Facebook	friends	predicted	
body	surveillance	and	drive	
for	thinness	

�  Increased	internalisation	and	
body	surveillance	predicted	
increased	number	of	
facebook	friends	

�  Weak	effects	
�  More	research	needed	
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Different Media Forms but Same 
Underlying Processes: 
 
•  Exposure to unrealistic images 
•  Modelling 
•  Pressure to conform 
•  Gender socialisation 
•  Internalisation of appearance ideals 
•  Increased negative affect after viewing images 
•  Social comparisons 
•  Reinforced norms and ideals by peers and family and other 
influential other(s) 
• Narrative-induced transportation (seeking out of others on social 
media to share experiences etc) 
• So many processes 

• We need to better understand these processes in order to develop 
“effective” educational, prevention and intervention programs 
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•  What	are	positives	and	any	protective	effects?	

•  Same	arguments	as	per	Television	when	I	was	a	child	and	
student	of	psychology	

•  We	don’t	yet	know	

•  Suggestions?	
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•  Focus	is	on	people	we	know	so	this	may	have	positive	or	
negative	impact	

•  “media	of	one’s	peers”	so	not	as	“idealised”	as	per	TV	and	
magazines	

•  May	be	at	times	more	supportive	and	naturalistic?	
•  So	many	social	media	images	and	24/7			so	youth	(and	

others)	may	become	more	desensitised?	
•  Young	people	are	not	fools	and	understand	the	traps	of	

media	
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Part	II	
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•  Intervention and prevention 
strategies 

 
•  Media literacy 

•  With other vulnerabilities 

•  Targeting different groups and 
risk factors 

•  Focusing more on positive 
aspects of the body 

•  Government and industry policies 


